
School of Library and Information Studies 
University of Wisconsin-Madison 

Dorothea	Salo	(please	call	me	“Dorothea”)	 	 	 	 	 salo@wisc.edu,	608-265-4733	
Office	address:	4261	Helen	C.	White	Hall	 	 	 	 	 	 Office	hours:	M	9-11,	W	1:30-3:30	(CT)	
Course	link	page:	http://pinboard.in/u:dsalo/t:658 	

Course Objectives
Ø Sufficient	knowledge	of	US	copyright	law	to	advise	digitization	projects,	uncertain	authors	and	instructors,	and	

digital	archivists	on	common,	relatively	simple	fair-use,	orphan-works,	reuse,	and	(re)publishing	dilemmas	
Ø Sufficient	knowledge	of	current	trends,	processes,	and	standards	in	trade	and	scholarly	publishing	to	advise	would-be	

authors,	advocate	for	balanced	laws	and	policies,	and	navigate	professional	publishing	opportunities	
Ø Sufficient	knowledge	of	intellectual-property-related	dilemmas,	movements,	and	legislation	(past	and	pending)	to	be	

a	thoughtful	information	advocate	and	information-agency	leader	
Ø Sufficient	knowledge	of	publishing	trends	to	inform	collection-development	decisions	in	academic,	public,	K-12,	and	

special-library	settings	
Ø Hands-on	experience	with	fundamental	processes	in	print	and	electronic	publishing	production	
Ø The	ability	to	assess	a	rapidly-evolving	situation,	explain	it	clearly	and	succinctly	to	others,	and	devise	feasible	

responses	to	it	
Ø The	ability	to	devise	a	well-reasoned	long-range	scenario	and	a	strategy	to	respond	to	it	
Ø The	ability	to	write	a	journal-quality	book	review	

This	course	is	designed	to	assess	student	progress	in	the	following	SLIS	program-level	outcomes:	1a,	1b,	2a,	2b,	3b,	3d,	4b,	4d.	

Course Policies 
I	wish	to	fully	include	persons	with	disabilities	in	this	course.	Please	let	me	know	within	one	week	if	you	require	
accommodation.	I	will	try	to	maintain	the	confidentiality	of	this	information.	

Academic	Honesty:	I	follow	the	academic	standards	for	cheating	and	plagiarism	set	forth	by	the	University	of	Wisconsin.	

Preferred	name/pronouns:	It	is	sometimes	the	case	that	a	student’s	legal	name	or	gender	assigned	at	birth	are	reported	to	
me	on	official	documents	in	a	form	not	in	keeping	with	that	student’s	preferred	name	or	gender	expression.	Please	let	me	
know,	as	you	are	comfortable,	about	your	preferences.	My	pronouns	are	she/her/hers.	UW-Madison	also	permits	students	to	
indicate	a	preferred	name:	https://registrar.wisc.edu/preferred_name.htm	

Readings 
There	are	no	required	textbooks	for	this	course.	Links	to	all	readings	are	on	Canvas.	

Contacting me 
Please	reread	the	syllabus,	then	use	the	Canvas	help	forum	before	emailing	me;	please	also	do	your	best	to	assist	your	
classmates	on	the	help	forum.	I	am	not	available	weekends;	otherwise,	I	do	my	best	to	answer	email	within	one	business	day.	
If	you	need	to	speak	with	me	synchronously,	please	send	me	email	or	(campus	students)	drop	by	my	office.	

If	you	see	dead	links	(it	does	happen,	usually	with	no	notice),	weird	due	dates,	or	other	syllabus	problems,	please	post	them	to	
the	“Syllabus	problems”	forum	on	Canvas.	I	will	do	my	best	to	resolve	them	promptly.	

To	the	extent	possible	under	law,	the	person	who	associated	CC0	with	this	work	has	waived	all	copyright	
and	related	or	neighboring	rights	to	this	work.	This	work	is	published	from:	United	States.�

page !  of !1 16

LIS 658, Publishing, Knowledge Institutions and Society: 
E-Revolutions?



Course week and due dates 
Our	course	week	runs	from	Monday	to	Monday.	Late	assignments	will	be	penalized	one	final-grade	percentage	point	per	day	
or	fraction	thereof	late.	I	will	allow	revision	and	resubmission	at	my	sole	discretion	and	on	my	schedule	only;	any	student	
resistance	will	remove	the	opportunity.	

Weekly Objectives and Readings 
Most	weeks	have	linklists	associated	with	them.	These	are	for	enrichment,	as	well	as	assistance	for	those	delving	into	related	
topics	for	issue	briefs	or	scenario	planning.	You	are	not	expected	to	read	everything	on	the	linklists!	

Unit 1: Background 
Week 1: Copyright law and its discontents 

Learning	objectives:	Basics	of	US	and	Canada	copyright	law.	Fair	use	(US)	/	fair	dealing	(Canada).	First	sale.	Moral	rights	
(Canada).	Section	108	exemptions	(US).	The	public	domain.	Copyright	and	library/museum	digitization	projects.	Copyright	
and	authors.	Government	copyright	(US)	/	crown	copyright	(Canada).

Linklists:	http://pinboard.in/u:dsalo/t:copyright,	http://pinboard.in/u:dsalo/t:sopa,	http://pinboard.in/
u:dsalo/t:dmca,	http://pinboard.in/u:dsalo/t:treaties,	http://pinboard.in/u:dsalo/t:creativecommons

Sims.	“[US]	Copyright	basics.”	https://www.lib.umn.edu/copyright/basics	(read	all	sections)	and	“Using	Copyrightable	
Materials	[in	the	US]”	https://www.lib.umn.edu/copyright/useoverview	(read	all	sections)	

Sims.	“Copyright	in	your	personal	life.”	http://simsjd.com/copyrightlibn/2013/05/21/copyright-in-your-
personal-life/

CIPO,	“A	guide	to	[Canadian]	copyright.”	http://www.ic.gc.ca/eic/site/cipointernet-internetopic.nsf/eng/
h_wr02281.html	(Look	specifically	for	differences	from	US	copyright.)

“Codes	of	Best	Practices	[in	US	fair	use].”	http://cmsimpact.org/codes-of-best-practices/	(Choose	at	least	one	to	
read	based	on	your	own	personal	and	professional	interests.	I	know	you’re	in	this	course	for	different	reasons!)

Hirtle	et	al.	“Copyright	and	Cultural	Institutions:	Guidelines	for	US	Libraries,	Archives,	and	Museums.”	http://
ecommons.cornell.edu/handle/1813/14142/	(chapters	7-9,	11,	12,	but	the	rest	is	excellent,	so	consider	reading	it)

Murphy.	“Tasty,	tasty	gazelles.”	https://johnpmurphy.net/2015/03/24/tasty-tasty-gazelles/	
Band.	“A	new	approach	to	[US]	copyright	exceptions	and	limitations.”	http://policynotes.arl.org/?p=1413	
LIBER.	“Libraries	fight	for	public	interests.”	http://libereurope.eu/blog/2016/04/14/libraries-fight-for-public-

interests/	

Week 2: Change in copyright 
Learning	objectives:	Free	culture	and	Creative	Commons.	Legislative	advocacy	processes	inside	and	outside	libraries.	
Orphan	works	and	related	legislation.	Mass	digitization	and	copyright.	DMCA.	

Issue-brief	topics:	Trade	Pacific	Partnership	and	WIPO/EU	copyright	negotiations;	US	Copyright	Office’s	suggested	edits	to	
Section	108	of	the	Copyright	Act;	“Happy	Birthday”	copyright	case;	“Notice	and	staydown”	proposals	from	Authors	Guild	
and	US	Copyright	Office;	the	end	of	the	Google	Books/Hathi	Trust	lawsuits;	Highsmith	v.	Getty	

Association	for	Research	Libraries.	“Code	of	Best	Practices	in	Fair	Use	for	Academic	and	Research	Libraries.”	http://
www.arl.org/storage/documents/publications/code-of-best-practices-fair-use.pdf	(pp.	1-12;	skim	the	
remainder,	realizing	you	may	return	to	it	later!)	

Seiderberg.	“Copyright	in	the	Age	of	YouTube.”	ABA	Journal.	http://www.abajournal.com/magazine/article/
copyright_in_the_age_of_youtube/	

Geist.	“What	the	new	[Canadian]	copyright	law	means	for	you.”	https://www.thestar.com/business/2012/11/10/
what_the_new_copyright_law_means_for_you_geist.html

Ars	Technica.	“Creative	Commons	images	and	you:	a	quick	guide	for	image	users.”	http://arstechnica.com/tech-
policy/2011/08/creative-commons-images-and-you/

Trendacosta.	“The	DMCA:	how	it	works	and	how	it’s	abused.”	http://io9.gizmodo.com/the-dmca-how-it-works-and-
how-its-abused-1616830093

Schofield	and	Urban.	“Takedown	and	today’s	academic	digital	library.”	http://papers.ssrn.com/sol3/papers.cfm?
abstract_id=2694731

Mills.	“Independent	publishing	and	DMCA	abuse.”	https://the-active-voice.com/2015/03/01/nolander-blocked-
at-amazon-and-smashwords/		
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Rosen.	“The	missing	20th	century:	how	copyright	protection	makes	books	vanish.”	http://www.theatlantic.com/
technology/archive/2012/03/the-missing-20th-century-how-copyright-protection-makes-books-vanish/
255282/	

Smith,	Kevin.	“Why	is	adopting	orphans	controversial?”	http://blogs.library.duke.edu/scholcomm/2011/09/12/why-
is-adopting-orphans-controversial/	

Hansen.	“Digitizing	orphan	works.”	https://dash.harvard.edu/handle/1/27840430	(Introduction	and	Summary	
required;	the	rest	encouraged)	

Courtney.	“The	Copyright	Office	and	the	orphan	works	report.”	http://69.195.124.80/~kylecou1/2015/07/08/the-
copyright-office-and-the-orphan-works-report-top-three-problems/	

Week 3: The basics of print and e- production 
Learning	objectives:	The	stages	of	print	and	electronic	production.	“Service”	and	“conversion”	bureaux.	EPUB,	JATS,	PDF,	
and	lesser-known	electronic	publication	formats;	how	WYSIWYG	and	markup-based	production	formats	and	processes	
differ.	Print-on-demand.	

Lippincott.	“Preparing	librarians	for	another	new	role:	digital	publisher.”	https://librarypublishing.wordpress.com/
2013/07/02/preparing-librarians-for-another-new-role-digital-publisher/	(Just	for	the	record,	I	taught	this	course	twice	
before	this	piece	came	out…)	

Saint	Joseph’s	University.	“Publishing	process.”	http://www.sju.edu/int/studentlife/studentresources/careers/
pdfs/Publishing%20Process.pdf	

Hoak.	“Proofreading	vs.	copyediting.”	http://deannahoak.com/2005/08/p188/	
Hoak.	“Understanding	your	copyedited	manuscript.”	http://deannahoak.com/2006/10/understanding-your-

copyedited-manuscript/	
Hoak.	“Copyediting,	illustrated.”	http://deannahoak.com/2006/10/understanding-your-copyedited-manuscript/	
Crawford.	“Typography	and	layout.”	Chapter	5,	The	Librarian’s	Guide	to	Micropublishing.	(Available	in	print	and	ebook	

through	the	library.	You	can	skim	over	the	font/leading	samples,	obviously.)	
Crawford.	“Making	it	look	better.”	Chapter	6,	The	Librarian’s	Guide	to	Micropublishing.	(Anyone	new	to	but	serious	about	

library	publishing,	or	publishing	generally,	should	buy	this	book…)	
Febres.	“ePUB:	the	language	of	ebooks—a	primer.”	http://epubsecrets.com/epub-the-language-of-ebooks-a-

primer.php	
Streitfeld,	“Publishing	without	perishing.”	http://bits.blogs.nytimes.com/2013/01/01/publishing-without-

perishing/	
G.F.	“Book	production:	papering	over	e-books.”	http://www.economist.com/blogs/babbage/2014/04/book-production	

Unit 2: Trade and tradelike publishing 
Week 4: Trade publishing 

Learning	objectives:	Paper-based	trade-publishing	workflows	and	money-flows.		Frontlist/backlist/midlist.	Costs	of	
publishing	(first-copy	costs,	distribution	costs).	The	“Big	Six	Five.”	Book	contracts.	Royalties.	Rights	reversion.	“Out-of-
print”	and	why	it	matters.	Local	publishing.	

Issue-brief	topics:	Big	Six	mergers;	Amazon	negotiating	with	the	Big	Six	Five;	the	To	Kill	a	Mockingbird	mass-market	
paperback	fuss	

Linklists:	http://pinboard.in/u:dsalo/t:publishing,	http://pinboard.in/u:dsalo/t:authors	
“The	publishing	industry.”	In	Wilkinson	and	Lewis	ed.	The	Complete	Guide	to	Acquisitions	Management,	pp.	33-44.	(On	

electronic	reserve.)	
“Get	Published!:	Who	are	the	Big	Six	publishers?”	http://www.pfspublishing.com/workshop/2011/03/get-published-

who-are-the-big-six.html
Milliot.	“The	world’s	52	largest	book	publishers,	2016.”	http://www.publishersweekly.com/pw/by-topic/

international/international-book-news/article/71268-the-world-s-52-largest-book-
publishers-2016.html	(Do	your	best	to	figure	out	which	publishing	sectors	are	the	real	moneymakers.)

Bjarnason.	“Asking	why	trade	publishers	fail	is	the	wrong	question.”	https://medium.com/@fakebaldur/asking-why-
trade-publishers-fail-is-the-wrong-question-4008237cf1e3

“How	books	are	sold.”	http://www.netread.com/howto/publisher/index.cfm?article=how_books_are_sold.cfm
Laughran.	“Frontlist,	backlist,	midlist.”	http://literaticat.blogspot.com/2010/09/frontlist-backlist-

midlist.html	
Kogler.	“Women	and	the	struggle	for	shelf	space.”	http://lithub.com/women-writers-and-the-struggle-for-shelf-space/	
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Deahl.	“Whither	the	midlist	publisher?”	http://www.publishersweekly.com/pw/by-topic/industry-news/
publisher-news/article/49398-whither-the-midlist-publisher-.html

Darbyshire.	“CanLit’s	$100,000	controversy.”	http://theprovince.com/entertainment/books/canlits-100000-
controversy-canadian-writers-and-publishers-react

The	Rejecter.	“How	much	does	a	writer	make?”	http://rejecter.blogspot.com/2010/08/how-much-does-writer-
make.html	

Week 5: Trade ebook publishing 
Ebook	publishing	(standards,	formats,	sales	models).	Current	consumer-ebook	supply	chains	(Amazon,	Apple,	Macmillan,	
Microsoft,	etc),	market	fights,	and	lawsuits.	DRM.	Agency	vs.	wholesale	sales	models.	Ebook	licensing	in	libraries.	

Issue-brief	topics:	Big	Six	Five	publishers,	ebooks,	and	library	lending;	Apple	price-fixing	lawsuit;	EFF	sues	over	DMCA;	
controversy	over	high	ebook	prices	set	by	publishers

Linklists:	http://pinboard.in/u:dsalo/t:ebooks,	http://pinboard.in/u:dsalo/t:amazon,	http://pinboard.in/
u:dsalo/t:apple,	http://pinboard.in/u:dsalo/t:drm,	http://pinboard.in/u:dsalo/t:pod

O’Brien	et	al.	“E-books	in	libraries:	a	briefing	document	developed	in	preparation	for	a	workshop	on	e-lending	in	libraries.”	
http://papers.ssrn.com/sol3/papers.cfm?abstract_id=2111396

“The	Traditional	Publishing	Bingo	Card”	http://www.flickr.com/photos/shmuel510/5546944073/	and	“The	Electronic	
Publishing	Bingo	Card”	http://whatever.scalzi.com/2011/03/20/the-electronic-publishing-bingo-card/	

Zickuhr	et	al.	“Library	services	in	the	digital	age.”	http://libraries.pewinternet.org/2013/01/22/Library-
services/	(Keep	in	mind	what	Henry	Ford	said	about	asking	consumers	what	they	want...)	

“Digital	content:	what’s	next?”	http://viewer.zmags.com/publication/7d9e3366?viewType=pubPreview&page=1#/
7d9e3366/1	(articles	by	Stripling,	Logan,	Lynch.)	(Please	introspect	about	your	reading	experience	with	this	--	and	please	
read	a	few	pages	in	the	“native”	interface	before	giving	up	and	downloading	the	PDF.	What	does	this	say	about	one	of	
librarianship’s	major	professional	organizations?)	

Miller,	Laura.	“You	can’t	buy	that!	The	great	e-book	royalty	war.”	http://www.salon.com/2014/03/27/
you_cant_buy_that_the_great_e_book_royalty_war/	

Strauss,	Victoria.	“Print-on-demand	self-publishing	services.”	http://www.sfwa.org/for-authors/writer-beware/pod/	
“Folding	shelves.”	The	Economist.	http://www.economist.com/news/international/21573966-e-books-mean-plot-

twist-public-libraries-and-publishers-folding-shelves	

Week 6: Self-publishing; self-published ebooks 
Learning	objectives:	Self-publishing.	Vanity	publishing.	Scams	and	how	to	avoid	them.	Sales	venues	for	self-publishers.	Sales	
prospects	for	self-publishers.	Self-publishing	and	library	purchasing.	Self-publishing	and	social	justice	in	publishing.	

Issue-brief	topics:	Author	Solutions	sale	and	underlying	lawsuits	

Linklists:	https://pinboard.in/u:dsalo/t:selfpublishing,	https://pinboard.in/u:dsalo/t:658/
t:socialjustice	

Strauss.	“Vanity/subsidy	publishers.”	http://www.sfwa.org/for-authors/writer-beware/vanity/	
Stross.	“Why	I	don’t	self-publish.”	http://www.antipope.org/charlie/blog-static/2013/03/why-i-dont-self-

publish.html	
Tarr,	Judith.	“Escaping	Stockholm.”	http://mizkit.com/escaping-stockholm/
Sturgeon.	“Big	publishing	is	not	as	big	anymore.”	http://flavorwire.com/577300/big-publishing-is-not-as-big-

anymore
Wetta.	“Why	librarians	don’t	want	to	buy	your	self-published	book.”	https://wrappedupinbooks.org/2015/08/17/why-

librarians-dont-want-to-buy-your-self-published-book/
Boris.	“Getting	your	ebook	into	libraries.”	http://www.indiesunlimited.com/2016/08/03/getting-your-ebook-into-

libraries/
Hoffelder.	“Kentucky	Public	Libraries	launch	new	web	portal	for	self-published	authors.”	http://the-digital-

reader.com/2014/09/02/kentucky-public-libraries-launch-new-web-portal-self-published-authors/
Masad.	“Read	between	the	racism.”	https://broadly.vice.com/en_us/article/read-between-the-racism-the-

serious-lack-of-diversity-in-book-publishing	
Cooperative	Children’s	Book	Center.	“Publishing	statistics	on	children’s	books	about	people	of	color	and	First/Native	Nations	

and	by	people	of	color	and	First/Native	Nations	authors	and	illustrators.”	http://ccbc.education.wisc.edu/books/
pcstats.asp	

Elliott.	“Black	authors	and	self-publishing.”	http://www.slj.com/2015/03/diversity/black-authors-and-self-
publishing/	
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Week 7: Changes in library collection development. Library as publisher. 
Learning	objectives:	Patron/demand-driven	development.	Ebook	licensing	practices.	Collaborative	collection	development.	
Purchasing	consortia.	Approval	plans.	“Managing	down”	print.	

Issue-brief	topics:	Oberlin	Group	asks	for	ebook	ILL;	OverDrive	patron-driven	acquisition	pilot;	SWETS	bankruptcy	

Linklists:	https://pinboard.in/u:dsalo/t:libpublishing,	https://pinboard.in/u:dsalo/t:licensing,	https://
pinboard.in/u:dsalo/t:collabcolldev	

Okerson	and	Holzman.	“The	once	and	future	publishing	library.”	https://www.clir.org/pubs/reports/pub166/Pub166-
pdfORIG	(skip	the	appendices)	

Koerber.	“The	public	library	as	publisher.”	http://lj.libraryjournal.com/2014/03/publishing/the-public-
library-as-publisher/

Hawkins.	“So	you	want	to	create	a	library	publishing	program?”	https://librarypublishing.wordpress.com/
2016/04/05/so-you-want-to-create-a-library-publishing-program/	

Straumsheim.	“Out	of	the	stacks.”	https://www.insidehighered.com/news/2016/01/13/georgia-tech-emory-
university-begin-work-tie-libraries-together	

Hathi	Trust.	“Shared	print	report.”	https://www.hathitrust.org/files/sharedprintreport.pdf	(Executive	Summary	
required;	rest	encouraged.)	

“Approval	plans.”	http://www.library.illinois.edu/acq/approval_plans/index.html	
Goedeken	and	Lawson.	“The	past,	present,	and	future	of	demand-driven	acquisitions	in	academic	libraries.”	http://

dx.doi.org/10.5860/crl.76.2.205	
Price	and	McDonald.	“Beguiled	by	bananas:	a	retrospective	study	of	the	usage	and	breadth	of	patron	vs.	librarian	acquired	

ebook	collections.”	http://scholarship.claremont.edu/library_staff/9/	

Unit 3: Academic and scholarly publishing 
Week 8: Scholarly reputation; peer review; bibliometrics 

Learning	objectives:	How	peer	review	works;	peer	review’s	biases	and	weaknesses.	How	scholarly	reputation	works	in	the	
humanities	and	the	sciences.	Journal	impact	factor.	Impact	factor	and	other	bibliometric	measures.	Alternative	metrics.	

Issue-brief	topics:	Aaron	Swartz	and	JSTOR;	Rutgers,	IU	Bloomington,	and	faculty	metrics	tracking;	CASRAI	“credit	
taxonomy;”	sale	of	Journal	Impact	Factor;	the	“reproducibility	crisis”	in	psychology	and	elsewhere;	peer-review	fraud	(e.g.	at	
SAGE	Publications)	

Linklists:	http://pinboard.in/u:dsalo/t:bibliometrics,	http://pinboard.in/u:dsalo/t:peerreview,	http://
pinboard.in/u:dsalo/t:swartz	

Jackson.	“Watching	the	detectives:	review’s	past	and	present.”	http://adanewmedia.org/2014/04/issue4-jackson/	
Cziszar.	“Peer	review:	troubled	from	the	start.”	http://www.nature.com/news/peer-review-troubled-from-the-start-1.19763	
Fitzpatrick.	“Evolving	standards	and	practices	in	tenure	and	promotion	reviews.”	http://www.plannedobsolescence.net/

evolving-standards-and-practices-in-tenure-and-promotion-reviews/	
Crossick.	“Monographs	and	open	access:	a	report	to	HEFCE.”	http://dera.ioe.ac.uk/21921/1/2014_monographs.pdf	

(Section	3,	“The	current	status	and	position	of	the	monograph.”)	
McAdam.	“Deans	care	about	books.”	http://iasc-culture.org/THR/channels/Infernal_Machine/2014/07/deans-

care-about-books/	
Lawrence.	“Lost	in	publication:	how	measurement	harms	science.”	http://www.int-res.com/abstracts/esep/v8/n1/

p9-11/	
Konkiel.	“Research	evaluation’s	gender	problem—and	some	suggestions	for	fixing	it.”	https://www.digital-science.com/

blog/perspectives/research-evaluations-gender-problem-suggestions-fixing-stmchallenges/	
Konkiel,	Sugimoto,	and	Williams.	“The	use	of	altmetrics	in	promotion	and	tenure.”	http://er.educause.edu/articles/

2016/3/the-use-of-altmetrics-in-promotion-and-tenure	
SURFfoundation.	“Users,	narcissism	and	control:	tracking	the	impact	of	scholarly	publications	in	the	21st	century.”	http://

www.surffoundation.nl/nl/publicaties/Documents/Users%20narcissism%20and%20control.pdf	
Lugg.	“Bibliometrics	and	book	retention.”	http://sampleandhold-r2.blogspot.com/2012/02/bibliometrics-and-

book-retention.html	

Week 9: Scholarly monographs, university presses, and scholarly societies 
Learning	objectives:	University	presses,	scholarly	societies,	and	their	business	models.	Where	monographs	fit	in	academia.	
Alternative	methods	of	funding	monograph	production.	Libraries	and	university	presses.	
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Issue-brief	topics:	university-press	closures	and	near-closures;	Lever	Press	launch;	Oberlin	Group	statement	on	ebook	
licensing;	Ashgate	Publishing	sale;	Tampere	University	Press	reorganization	

Linklist:	http://pinboard.in/u:dsalo/t:unipresses	
Goldstein.	“Cautions	on	e-books.”	https://www.insidehighered.com/views/2015/02/06/essay-problems-economic-

model-e-books-poses-college-libraries-and-scholars	
Barclay.	“Academic	print	books	are	dying.	What’s	the	future?”	https://theconversation.com/academic-print-books-

are-dying-whats-the-future-46248	
Whitehead	and	Owen.	“Canadian	universities	and	sustainable	publishing.”	http://www.carl-abrc.ca/wp-content/

uploads/2016/04/Can_Univ_Sustainable_Publishing_2016.pdf	
Schonfeld.	“A	taxonomy	of	university	presses	today.”	http://www.sr.ithaka.org/blog/a-taxonomy-of-university-

presses-today/	
Anderson	and	Blobaum.	“How	important	are	library	sales	to	university	presses?”	https://scholarlykitchen.sspnet.org/

2014/06/23/how-important-are-library-sales-to-the-university-press-one-case-study/	
Sherman.	“University	Presses	Under	Fire.”	http://www.thenation.com/article/179712/university-presses-under-

fire	
Reid.	“university	presses	and	scholarly	networks.”	http://alex-reid.net/2014/05/university-presses-and-

scholarly-networks.html	
O’Malley.	“Saving	the	AHA”	http://theaporetic.com/?p=3402	and	“Book	costs	again”	http://theaporetic.com/?

p=3484
Smart	et	al.	“Determining	the	financial	cost	of	scholarly	book	publishing.”	http://quod.lib.umich.edu/j/jep/

3336451.0019.102?view=text;rgn=main
Clement,	Gail.	“American	ETD	dissemination	in	the	age	of	open	access.”	http://crln.acrl.org/content/

74/11/562.full
Ramirez	et	al.	“Do	open	access	electronic	theses	and	dissertations	diminish	publishing	opportunities	in	the	social	sciences	and	

humanities?”	http://crl.acrl.org/content/early/2012/04/05/crl-356.short	

Week 10: Scholarly journals 
Learning	objectives:	The	“Big	Deal.”	How	the	Big	Deal	impacted	the	scholarly-monograph	market.	Legal	and	procedural	
threats	to	interlibrary	loan.	The	serials	crisis;	protest	against	it.	E-journal	licensing.	Text	mining	and	journals.	

Issue-brief	topics:	Beall’s	List	and	controversies	surrounding	it;	mass	journal	cancellations	in	Canada;	cessation	of	British	
Library	interlibrary-loan	service;	Sci-Hub	and	LibGen;	Wiley	and	“fake”	DOIs	

Linklists: http://pinboard.in/u:dsalo/t:openaccess,	http://pinboard.in/u:dsalo/t:ejournals,	http://
pinboard.in/u:dsalo/t:ereserves,		http://pinboard.in/u:dsalo/t:ill

Larivière,	Haustein,	and	Mongeon.	“The	oligopoly	of	academic	publishers	in	the	digital	era.”	http://dx.doi.org/10.1371/
journal.pone.0127502

“Monograph	&	Serial	Costs	in	ARL	Libraries,	1986-2011”	http://www.arl.org/storage/documents/monograph-serial-
costs.pdf

Frazier,	Ken.	“The	librarians’	dilemma:	contemplating	the	costs	of	the	‘big	deal.’	D-Lib	Magazine.	http://www.dlib.org/
dlib/march01/frazier/03frazier.html	(look	at	the	date!	prescient!)	

Smith	and	Mangiafico.	“Reason,	risk,	and	reward:	models	for	libraries	and	other	stakeholders	in	an	evolving	scholarly	
publication	ecosystem”	Cultural	Anthropology.	http://dx.doi.org/10.14506/ca29.2.03	

Hardy,	Zimmerman,	and	Hanscom.	“Cutting	without	currsing:	a	successful	cancellation	project.”	http://dx.doi.org/
10.1080/0361526X.2016.1196635	

Bivens-Tatum.	“Ebooks	and	the	demise	of	ILL.”	http://lj.libraryjournal.com/2014/04/opinion/peer-to-peer-
review/ebooks-and-the-demise-of-ill-peer-to-peer-review/	

ARL.	“Report	of	the	task	force	on	international	interlibrary	loan	and	document	delivery	practices.”	http://
publications.arl.org/rli275/2

Gardner	and	Gardner.	“Bypassing	interlibrary	loan	via	Twitter:	an	exploration	of	#icanhazpdf	requests.”	http://
www.ala.org/acrl/sites/ala.org.acrl/files/content/conferences/confsandpreconfs/2015/Gardner.pdf

Laskow.	“The	rise	of	pirate	libraries.”	http://www.atlasobscura.com/articles/the-rise-of-illegal-pirate-
libraries

Week 11: Open access. New forms of scholarly communication. 
Learning	objectives:	Open	access;	repositories.	Open-access	journals.	Scam	open-access	publishers.	Sustainability.	Data	
curation,	data	publishing,	open	government,	and	open	data.	Software	publishing.	Labor	and	credit.	

Issue-brief	topics:	OSTP	and	HEFCE	open-access	policies;	the	Bohannon	sting	and	responses	to	it;	Directory	of	Open	
Access	Journals	quality-control	effort;	Frontiers	“spamming”	scandal;	FTC	sues	OMICS	Group	
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Suber.	“Open	access	overview.”	http://www.earlham.edu/~peters/fos/overview.htm	(Click	links	on	anything	you	don’t	
understand.	Many	untruths	about	open	access	are	common	currency	still.)	

Pomerantz	and	Peek.	“Fifty	shades	of	open.”	http://journals.uic.edu/ojs/index.php/fm/article/view/6360/5460	
Fruin	and	Sutton.	“Strategies	for	success:	open	access	policies	at	North	American	educational	institutions.”	http://

crl.acrl.org/content/77/4/469.full.pdf+html	
Smith.	“It’s	the	content,	not	the	version!”	http://blogs.library.duke.edu/scholcomm/2014/02/05/its-the-content-

not-the-version/	
Archambault	et	al.	“Research	impact	of	paywalled	versus	open	access	papers.”	http://www.1science.com/oanumbr.html	

(N.b.	this	has	not	yet	been	peer	reviewed.)	
Taylor	and	Thorisson.	“Fixing	authorship—toward	a	practical	model	of	contributorship.”	https://

www.researchtrends.com/issue-31-november-2012/fixing-authorship-towards-a-practical-model-of-
contributorship/	

Moore.	“Will	libraries	become	stewards	of	our	open	data	collections?”	https://www.linkedin.com/pulse/libraries-
become-stewards-our-open-data-collections-chris-moore	

Kraft.	“Acceptance	speech	for	the	2016	James	Madison	award.”	http://opengovfoundation.org/seamus-krafts-
acceptance-speech-for-the-2016-james-madison-award/	

Hahnel.	“The	rise	of	the	‘data	journal.’”	https://figshare.com/blog/The_rise_of_the_Data_Journal_/149	
Fenner.	“Software	citation	workflows.”	http://blog.datacite.org/software-citation-workflows/	
Cheung.	“When	publishers	don’t	play	fair.”	http://www.cdnsciencepub.com/blog/when-publishers-dont-play-

fair.aspx	

Unit 4: Publishing for classrooms 
Week 12: Textbooks and reference books 

Learning	objectives:	K-12	textbook	markets;	legislation	related	to	them.	How	college	textbook	markets	work.	E-textbooks.	
TEACH	Act.	Apple,	Barnes&Noble,	Microsoft	and	their	e-textbook	bets.	Reference	publishing.	Pearson,	tests,	and	textbooks.	

Issue-brief	topics:	Wikipedia’s	leadership	meltdown;	Los	Angeles	Unified	School	District,	Apple,	and	Pearson;	Georgia	State	
e-reserves	lawsuit;	CSU-Fullerton	math	textbook	incident	

Linklists:	http://pinboard.in/u:dsalo/t:textbooks	
Owen.	“What	Apple	is	wading	into:	a	snapshot	of	the	K-12	textbook	business.”	Paid	Content.	http://paidcontent.org/

2012/01/21/419-the-abcs-and-123s-of-apple-and-the-k-12-textbook-market/	
Collette.	“Getting	to	e:	the	state	of	the	school	ebook	market.”	http://www.slj.com/2015/09/technology/getting-to-e-

the-state-of-the-school-ebook-market/	
“Do	textbook	publishers	really	offer	ethically	questionable	inducements	to	professors	to	adopt	or	retain	their	book?”	http://

academia.stackexchange.com/questions/13687/do-textbook-publishers-really-offer-ethically-
questionable-inducements-to-profes	

Kelty.	“The	disappearing	virtual	library.”	Al	Jazeera	English.	http://www.aljazeera.com/indepth/opinion/
2012/02/2012227143813304790.html	

Parry.	“Students	get	savvier	about	textbook	buying.”	Chronicle	of	Higher	Education.	http://chronicle.com/article/
Students-Get-Savvier-About/136827/	

Cassano.	“Black	history	matters,	so	why	is	Wikipedia	missing	so	much	of	it?”	http://www.fastcoexist.com/3041572/
black-history-matters-so-why-is-wikipedia-missing-so-much-of-it	

“Computational	linguistics	reveals	how	Wikipedia	is	biased	against	women.”	https://www.technologyreview.com/s/
534616/computational-linguistics-reveals-how-wikipedia-articles-are-biased-against-women/	

Moskin.	“Are	Cookbooks	Obsolete?”	http://www.nytimes.com/2011/11/09/dining/are-apps-making-cookbooks-
obsolete.html	

Swoger.	“Why	I	don’t	buy	print	reference	books.”	http://blogs.scientificamerican.com/information-culture/
2014/04/04/why-i-dont-buy-print-reference-books/	

Sonnad.	“This	free	online	encyclopedia	has	achieved	what	Wikipedia	can	only	dream	of.”	http://qz.com/480741/this-
free-online-encyclopedia-has-achieved-what-wikipedia-can-only-dream-of/	

Rodrigues.	“Loose	leaf	pain	no	one’s	gain.”	http://www.slaw.ca/2015/07/24/loose-leaf-pain-no-ones-gain/	

Week 13: Open educational resources; open textbooks 
Learning	objectives:	Open-access	textbooks.	“Open	educational	resources.”	Related	legislative	and	advocacy	efforts.	

Issue-brief	topics:	academic-library	open-textbook	initiatives;	US	state/Canadian	province	legislation	on	college/university	
textbooks;	Amazon’s	OER	effort;	Unizin	and	OER	

page !  of !7 16



Linklists:	http://pinboard.in/u:dsalo/t:oer	
Allen	and	Seaman.	“Opening	the	textbook:	educational	resources	in	US	higher	education.”	http://

www.onlinelearningsurvey.com/reports/openingthetextbook2016.pdf	(you	may	skip	the	backmatter)	
Noguchi.	“Goodbye	textbooks,	hello	open	educational	resources.”	http://www.mercurynews.com/education/

ci_27429331/goodbye-textbooks-hello-free-online-resources	
Sutton	and	Caldwell.	“Open	textbooks	at	Oregon	State	University:	a	case	study	of	new	opportunities	for	libraries	and	

university	presses.”	http://jlsc-pub.org/jlsc/vol2/iss4/4/	
Wimmer,	Morrow,	and	Weber.	“Collaboration	in	eTextbook	publishing:	a	case	study.”	http://

collaborativelibrarianship.org/index.php/jocl/article/view/306/235
DeRosa.	“My	open	textbook:	pedagogy	and	practice.”	http://robinderosa.net/uncategorized/my-open-textbook-

pedagogy-and-practice/
Bates.	“Obtaining	independent	reviews	for	an	open	textbook:	what	criteria	to	use?”	http://www.tonybates.ca/

2015/06/21/obtaining-independent-reviews-for-an-open-textbook-what-criteria-to-use/
Dankowski.	“Pushing	for	open	textbooks.”	https://americanlibrariesmagazine.org/2016/05/31/pushing-open-

textbooks/
Crissinger.	“OER	outreach	for	newbies,	part	I:	what	I	would	do	differently.”	http://acrlog.org/2016/04/01/oer-part1/	
Feldstein.	“Is	open	education	a	movement?”	http://mfeldstein.com/is-open-education-a-movement/	

Unit 5: Sustaining publishing 
Week 14: News publishing. Reader behavior. 

Learning	objectives:	Mobile	and	ebook	text-consumption	behaviors.	Digital	news.	Surveillance	as	a	business	model.	Reader	
behavior,	especially	around	long-form	texts;	preferences	for	print	or	digital.	Subscription	services	and	genre	readers.	

Issue-brief	topics:	iOS	and	ad-blocking;	Facebook	and	the	news	media;	Kindle	Singles;	author	royalties	from	Amazon	
Unbound	program;	death	of	ebook	subscription	services	Scribd	and	Oyster;	DPLA	ebook	project	

Linklists:	http://pinboard.in/u:dsalo/t:digitization,	http://pinboard.in/u:dsalo/t:readerbehavior,	
http://pinboard.in/u:dsalo/t:massdigitization,	http://pinboard.in/u:dsalo/t:dpla,	http://
pinboard.in/u:dsalo/t:newsmedia	

Mitchell	and	Holcomb.	“State	of	the	news	media	2016.”	http://www.journalism.org/2016/06/15/state-of-the-news-media-2016/	
Pontin.	“Why	publishers	don’t	like	apps.”	MIT	Technology	Review.	http://www.technologyreview.com/news/427785/

why-publishers-dont-like-apps/	
Rashbass.		“Lean	back	media:	the	shock	of	the	old.”	The	Economist.	http://www.slideshare.net/emmaturner/lean-

back-media-the-shock-of-the-old	(How	do	and	don’t	library	patrons	match	up	with	the	Economist’s	reader	and	
tablet-reader	demographics?	Why?	Can	libraries	change	that,	and	if	so,	do	they	want	to?	Also,	pay	attention	to	slide	71.)	

“How	ad	blockers	have	triggered	an	arms	race	on	the	web.”	https://www.technologyreview.com/s/601581/how-ad-
blockers-have-triggered-an-arms-race-on-the-web/#/set/id/601579/	

Shelton.	“How	can	newsrooms	not	be	creepy?”	https://coralproject.net/newsrooms-privacy-creepy/	
Mod.	“Future	reading.”	https://aeon.co/essays/stagnant-and-dull-can-digital-books-ever-replace-print	
Albanese.	“A	breakthrough	for	library	e-books?”	http://www.publishersweekly.com/pw/by-topic/digital/content-

and-e-books/article/71166-a-breakthrough-for-library-e-books.html	
Forte.	“The	secret	power	of	read-it-later	apps.”	https://medium.com/forte-labs/the-secret-power-of-read-it-

later-apps-6c75cc37ef42	
Schiemann.	“Ebooks	can	be	a	great	choice	for	middle	schoolers.”	http://www.slj.com/2016/02/students/ebooks-can-

be-a-great-choice-for-middle-schoolers/	
Zickuhr	et	al.	“Library	services	in	the	digital	age.”	http://libraries.pewinternet.org/2013/01/22/Library-

services/	(Keep	in	mind	what	Henry	Ford	said	about	asking	consumers	what	they	want...)	
Pakman.	“The	unbundling	of	media.”	http://www.pakman.com/2011/04/15/the-unbundling-of-media/	
“Key	findings	[on	library	patrons	and	ebooks].”	http://www.thedigitalshift.com/research/patron-profiles/key-

findings/	

Week 15: Where’s the financial support for culture? Is it in libraries? 
Learning	objectives:	Models	of	cultural	sustainability.	Crowdsourcing	and	crowdfunding.	Preservation	of	cultural	artifacts,	
especially	digital	ones.	Mass-digitization	and	digitization-aggregation	projects	(Google	Books,	ArchivesGrid,	Europeana,	
Trove,	DPLA).	Library	digitization	and	the	larger	web.	
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Issue-brief	topics:	Hathi	Trust’s	orphan-works-opening	attempt;	Europeana	and	Trove’s	funding;	crowdfunding	for	book	
publishing	(n.b.	you	may	mention	crowdfunding	of	other	media,	but	your	brief	needs	to	be	about	books,	ebooks,	graphic	
novels,	etc)	

Linklists:	http://pinboard.in/u:dsalo/t:crowdsourcing,	http://pinboard.in/u:dsalo/t:crowdfunding	
“KU	Select	2016.”	http://knowledgeunlatched.org/ku-select-2016/	
“Digital	content:	what’s	next?”	http://viewer.zmags.com/publication/7d9e3366?viewType=pubPreview&page=1#/

7d9e3366/1	(articles	by	LaRue,	Brantley,	Sullivan.)		
Parry.	“Out	of	fear,	colleges	lock	books	and	images	away	from	scholars.”	http://chronicle.com/article/Out-of-Fear-

Institutions-Lock/127701/	(Read	carefully.	What	precisely	is	and	isn’t	meant	by	“locking	books	and	images	away	from	
scholars”	and	why	precisely	is	it	happening?)	

Carr.	“The	library	of	utopia.”	Technology	Review.	http://www.technologyreview.com/web/40210/	
Geist.	“Canada’s	national	digitization	plan	leaves	virtual	shelves	empty.”	http://www.michaelgeist.ca/2016/07/canadas-

national-digitization-plan-leaves-virtual-shelves-empty/	
Mayer.	“The	national	heritage	defeatist	strategy.”	http://allanamayer.tumblr.com/post/149368526957/the-national-

heritage-defeatist-strategy	
Cohen.	“What	the	Google	Books	victory	means	for	readers	and	libraries.”	http://www.theatlantic.com/technology/

archive/2015/10/what-the-google-books-victory-means-for-readers-and-libraries/411910/	
Montgomery.	“Knowledge	unlatched,	a	global	library	consortium	model	for	funding	open	access	scholarly	books.”	http://

cultural-science.org/journal/index.php/culturalscience/article/view/96	
Scalzi.	“Amanda	Palmer,	Kickstarter,	and	everything.”	http://whatever.scalzi.com/2012/05/03/amanda-palmer-

kickstarter-and-everything/	
“Reveal	Digital.”	http://www.revealdigital.com/	
Kaye.	“What	you	need	to	know	about	crowdfunded	publishing.”	https://janefriedman.com/crowdfunded-publishing/

Assignments 
Assignments	 	 	 	 	 	 Percentage	 	 Due Date 
Issue	brief	1	 	 	 	 	 	 10%	 	 	 (varies)	
Issue	brief	2	 	 	 	 	 	 10%	 	 	 (varies)	
Book	review	 	 	 	 	 	 10%	 	 	 7	October	
Publishing	production	projects	
	 Properly-typeset	PDF	 	 	 	 15%	 	 	 28	October	
	 Valid	ePUB	or	JATS	 	 	 	 15%	 	 	 28	October	
Theory	of	change	
	 Elevator	pitch	and	response	 	 	 	5%	 	 	 Pitch:	14	October	Response:	21	October	
	 Communication		 	 	 	 10%	 	 	 Draft:	11	November	Final:	16	December	
	 Communication	critique		 	 	 	5%	 	 	 18	November	
	 Final	report	 	 	 	 	 20%	 	 	 16	December	

Final	grade	scale:	100-93.5	A;	93.4-89.5	AB;	89.4-83.5	B;	83.4-79.5	BC;	79.4-73.5	C,	69.5-73.4	D,	below	69.5	F	

No	extra	credit	opportunities	are	available	in	this	class.	No	assignment	grades	are	dropped.	Any	student	failing	entirely	to	turn	
in	an	assignment	listed	above	will	automatically	fail	the	course.	

ISSUE BRIEFS 
When	I	first	taught	this	course,	several	students	were	distressed	at	the	reading	load;	there’s	quite	a	lot	happening	in	this	
space,	and	it’s	hard	to	assimilate	it	all	in	one	short	semester!	This	time,	the	readings	and	I	will	provide	you	background	
knowledge	and	analysis,	and	you	will	crowdsource	current-events	coverage	via	issue	briefs.	These	are	short	pithy	explanations	
of	a	salient	topic,	such	as	you	might	write	to	help	a	supervisor	or	a	committee	you	participate	in	get	up	to	speed	quickly.	

During	the	first	week	of	class,	read	through	the	syllabus	and	choose	TWO	topics	(from	different	weeks)	that	you	will	write	
issue	briefs	about.	To	ensure	breadth	of	coverage,	no	topic	may	be	repeated	by	a	second	student	until	all	topics	have	been	
chosen	once,	so	pick	a	backup	topic	or	two.	

Issue	briefs	may	be	no	more	than	750	words	long;	brevity	is	strongly	encouraged,	and	you	may	use	graphics	and	visualizations	
as	you	see	fit	(subject	to	fair-use	analysis	if	you	adopt	someone	else’s).	They	should	be	posted	to	the	weekly	Canvas	forum	by	5	
pm	Central	Time,	the	Monday	of	the	week	the	issue	is	listed	under.	You	will	also	be	expected	to	present	your	brief	in	no	more	
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than	three	minutes	in	class.	Please	post	your	issue	briefs	directly	as	forum	text,	not	as	Word	or	PDF	documents,	to	save	your	
colleagues	and	me	time.		

Your	brief	should	address	the	following	questions,	as	relevant	and	appropriate:	

Ø What’s the issue?
Ø Who’s on which side of it, and what do they want? (As appropriate; not all listed issues are confrontational.)
Ø What’s going on just now (e.g. lawsuits, online spats, legislative or treaty action, business fights)?
Ø So what? What’s at stake? What’s the library/archive/other information agency angle? What kind(s) of 

information professionals should care, and why?
Ø What actions are available to information agencies and information professionals? What should we do?

Please	informally	(a	linklist	will	do;	I	don’t	need	a	formal	bibliography)	list	your	sources	(and	any	additional	recommended	
reading,	if	you	wish)	after	your	brief;	this	does	not	count	against	your	750	words.	While	you	may	certainly	plunder	my	linklists	
for	sources,	I	prefer	to	see	at	least	one	source	that	I	have	not	bookmarked!	

Grading	criteria:	

Ø Adroit management of the trade-off between brevity and thoroughness
Ø Correctness of factual content (I warn you, there is a great deal of mis- and disinformation out there; as 

information professionals, you are expected to use appropriate discernment to pick through it all!)
Ø Currency of factual content (everything’s changing fast!)
Ø Accuracy of analysis (which includes not falling for hype or zealotry!)
Ø Soundness of recommendations (I will give due allowance for how novel these topics are for many of you, but 

this won’t be the first time in your career you’ll have to form a viable plan quickly on limited information)

You are required to read all posted issue briefs and forum discussion thereof, as I am assigning them in lieu of far more 
extensive reading; I will remove one percentage point from your issue briefs grade for each week you do not. You are 
encouraged to ask questions about issue briefs and discuss them further in class and on the forums. (Don’t worry, issue-
brief authors; I will be there to back you up if you need it!) Please keep empty cheerleading and/or outrage to a minimum 
on the Canvas forums; substantive comments and questions only, to respect your classmates’ and my time.

BOOK REVIEW
Choose	a	book	from	the	list	on	Canvas	and	review	it	as	though	you	were	reviewing	for	an	ALA	divisional	journal	(e.g.	
Information	Technology	and	Libraries,	Reference	and	User	Services	Quarterly,	or	College	and	Research	Libraries).	A	good	book	
review	is	no	more	(ideally	much	less)	than	1000	words	long	(I	am	giving	you	a	breather	here;	most	review	venues	insist	on	half	
that	or	less)	and	engagingly	written.	It	often	includes	a	BRIEF	summary	of	the	book’s	argument(s),	a	summary	of	the	book’s	
strengths	and	weaknesses,	and	a	recommendation	(or	not)	for	library	purchase	containing	a	statement	of	appropriate	
audiences	for	the	book.	Examples	of	high-quality	book	reviews	can	be	found	at	the	Feminist	Collections	website:	http://
womenst.library.wisc.edu/publications/feminist-coll.html	

Many	books	on	the	list	are	available	electronically:	on	the	open	web,	via	UW-Madison	library	subscription,	or	for	relatively-
inexpensive	purchase.	Several	others	are	on	print	reserve	in	the	SLIS	Library.	You	should	be	able	to	find	some	in	local	public	
libraries.	Please	use	discretion	in	checking	out	books!	If	you	would	like	to	review	a	relevant	book	I	haven’t	listed,	email	me	its	
citation	no	later	than	Monday	of	Week	3,	so	that	I	can	decide	whether	to	allow	it.	(Usually	I	say	yes.)	

Post	your	reviews	to	the	Book	Reviews	forum	on	Canvas	by	5	pm	the	day	it	is	due.	Do	NOT	include	it	as	a	Word	file	or	PDF,	
please!	The	forum	is	open	all	semester	long;	feel	free	to	turn	in	your	review	early.	You	are	not	required	to	read	all	posted	
reviews,	but	I	do	recommend	that	you	read	reviews	for	as	many	of	the	different	books/collections	as	possible.	

Grading	criteria:	Writing	suitable	for	a	professional	journal	(use	the	Writing	Center	if	you	need	it),	appropriate	structure,	
depth	of	analysis	and	critique	of	the	book’s	arguments,	savvy	collection-development	recommendations.	

PUBLISHING PRODUCTION 
rea	·	der	·	splai	·	ner,	n.	1)	One	who	loudly	proclaims	how	books	and	journals	should	be	made,	what	it	should	cost	to	
make	them,	and	how	much	they	should	cost	to	purchase	despite	only	ever	having	read	them.	

You	may	enter	this	class	a	readersplainer;	many	do.	I	can’t	let	you	leave	that	way.	

Choose	either	a	nonfiction	book	chapter	or	a	journal	article	in	a	language	I	can	read	(English,	Spanish,	French,	Portuguese,	
Latin	all	fine).	You	are	encouraged	to	choose	pieces	in	the	public	domain	or	with	an	appropriate	Creative	Commons	license	to	
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reduce	copyright	anxiety,	e.g.	should	you	include	this	work	in	a	professional	portfolio,	but	since	this	project	need	only	ever	be	
shown	to	me,	consider	fair	use	also.	Whatever	you	choose	should	contain	at	least	three	of	the	following	constructs	(no,	a	piece	
with	three	block	quotations	but	no	others	of	the	constructs	listed	does	not	suffice):	

Ø epigraph,	ideally	with	source	
Ø block	quotation	
Ø bulleted,	numbered,	lettered,	or	Roman-numeraled	list	
Ø art	(includes	graphs,	charts,	photos,	illustrations,	infographics,	but	not	tables)	
Ø bibliographic	citations	
Ø software	code	
Ø footnotes	or	endnotes	(that	are	not	bibliographic	citations;	it	is	fine	to	choose	a	chapter	with	end-of-book	endnotes	if	

you	pull	the	chapter’s	endnotes	back	into	the	end	of	the	chapter)	
Ø two	distinct	levels	of	headings	(a	title/label	at	the	beginning	of	the	piece	counts	as	one	of	these)	
Ø table	

Journal	articles	meeting	the	above	requirement	should	be	easy	to	find;	suitable	book	chapters	may	take	a	little	more	digging.	
Avoid	pieces	containing	mathematical	or	logical	equations;	trust	me,	some	rabbit	holes	you	don’t	want	to	go	down.	

You	are	responsible	for	building	one	markup-based	and	one	page-based	publication-quality	product	from	this	article	or	
chapter.	(Yes,	if	the	piece	is	already	typeset,	you	must	typeset	it	again,	differently!)	The	tools	you	use	for	this	are	up	to	you,	and	
you	are	welcome	to	share	tools	and	techniques	with	classmates	(though	you	may	not	choose	the	same	article	or	chapter	as	a	
classmate)	and	to	exchange	work	with	classmates	for	proofreading.	For	the	record,	word-processing	programs	are	acceptable	
to	create	the	page-based	product;	I	do	not	insist	on	InDesign,	LATEX,	or	similar,	though	you	are	welcome	to	use	them.	

Your	markup-based	product	must	be	a	valid	ePUB	package	if	you	choose	a	book	chapter,	or	a	valid	JATS	XML	file	(any	of	the	
JATS	schemas	acceptable;	see	“Chicken	Chicken”	example	at	https://github.com/dsalo/JATSChicken)	if	you	choose	an	
article.	Your	page-based	product	must	be	a	6x9	PDF,	typeset	according	to	the	suggestions	in	Walt	Crawford’s	Librarian’s	Guide	
to	Micropublishing.	You	may	start	with	a	template	from	a	POD	provider	if	you	like,	but	I	expect	you	to	improve	on	it!	

I	have	never	been	a	professional	proofreader,	and	it	has	been	over	fifteen	years	since	I	typeset	a	book	or	article	so	I	am	rusty	on	
the	fine	points,	but	I	will	minimally	be	looking	for	the	following	in	your	typeset	output:	

Ø Correct	recto/verso	page	numbering	(though	you	may	start	from	page	1	rather	than	matching	the	pagination	in	the	
original	if	you	like)	

Ø Correctly-aligned	running	heads	and	page	numbers	for	recto/verso	pages	
Ø Acceptable	typeface,	size,	and	weight	choices,	clearly	distinguishing	all	constructs	in	the	piece	
Ø Acceptable	leading	and	other	whitespace	(e.g.	around	block	quotations	and	lists)	
Ø Right	justification,	adequate	hyphenation	(do	not	hyphenate	headings!)	
Ø No	widows	or	orphans;	no	abandoned	headings	or	list	items	
Ø Minimum	five	characters	on	a	text	line	(check	paragraph	ends)	
Ø Correct	use	of	curly	quotes,	apostrophes,	and	dashes	(a	hyphen	is	not	an	en	dash	is	not	an	em	dash!)	
Ø Correct	use	of	accents,	carets,	umlauts,	etc.	in	words	that	contain	them	
Ø Correct	use	of	italics,	bold,	small-caps,	superscript/subscript,	etc.	(The	correct	amount	of	underlining	in	a	properly-

typeset	book	or	article	is	none.	There	are	admittedly	exceptions,	but	wait	until	you	are	experienced	to	use	them.)	
Ø Acceptable	use	of	indentation,	hanging	indentation,	and	padding.	Fair	warning:	I	despise	the	current	typesetting	fad	

for	non-indented	body	paragraphs	separated	by	whitespace;	it	is	an	ugly	legibility-destroying	import	from	the	Web.	
Indent	body	paragraphs	(except	for	the	first	paragraph	after	a	heading)	and	do	not	add	whitespace	between	them.	

I	will	cut	you	a	break	on	suppressing	first-page	running	heads	and	page	numbers	(turn	them	off	if	you	can!),	printer’s	marks,	
text	rivers,	art	quality	and	placement,	precisely	correct	table	typesetting	(because	it	can	be	horrifically	picky	and	difficult),	
hairline	and	non-breaking	space	use,	punctuation	inside/outside	italics,	hung	punctuation,	and	hyphenation	of	non-
dictionary	words.	If	you	were	a	Real	Typesetter	being	proofread	by	Real	Proofreaders,	these	would	matter,	though!	

THEORY OF CHANGE 
As	defined	on	http://www.theoryofchange.org/what-is-theory-of-change/,	a	theory	of	change	is	a	“specific	and	
measurable	description	of	a	social	change	initiative	that	forms	the	basis	for	strategic	planning,	ongoing	decisionmaking,	and	
evaluation.”	It	“defines	all	building	blocks	required	to	bring	about	a	given	long-term	goal.”	More	plainly,	a	theory	of	change	
answers	the	questions	Where	are	we	now?	Where	are	we	going?	and	How	exactly	do	we	get	there	from	here?	for	a	given	goal.	
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Your	final	project	will	develop	and	effectively	persuade	stakeholders	to	a	theory	of	change	around	a	phenomenon	we	are	
studying	in	this	course,	from	the	point	of	view	of	a	specific	individual	information	agency	(library,	archives,	educational	
institution,	professional	organization,	publisher,	or	other	as	appropriate).	

The	agency	whose	point	of	view	and	situation	you	adopt,	and	the	long-term	goal	you	choose	for	that	agency,	are	up	to	you.	
(You	are	welcome	to	play	devil’s	advocate	as	an	agency	whose	goals	you	do	not	share	if	you	wish!	It	could	be	an	interesting	and	
valuable	exercise!)	Choosing	a	specific	agency	forces	you	to	engage	with	a	significant	leadership	challenge:	the	furthering	of	a	
broad	society-wide	change	at	the	local	agency	level,	and	all	its	associated	planning,	motivation,	assessment,	and	
organizational-behavior	challenges.	For	why	you	cannot	underestimate	the	difficulties	here,	see	e.g.	http://
crln.acrl.org/content/76/10/530.full.	

I	have	collected	theory-of-change	readings,	tools,	and	resources	for	your	use	at	https://pinboard.in/u:dsalo/
t:theoryofchange.	In	addition	to	the	examples	on	the	Theory	of	Change	website,	I	strongly	recommend	perusing	Nina	
Simon’s	theory	of	change	for	the	Santa	Cruz	Museum	of	Art	and	History:	

Ø http://museumtwo.blogspot.com/2015/03/developing-theory-of-change-part-1.html	
Ø http://museumtwo.blogspot.com/2015/04/mah-theory-of-change-part-2-multimedia.html	
Ø https://www.fracturedatlas.org/site/blog/2015/03/25/living-and-learning-with-nina-simon-and-

the-santa-cruz-mah/	

Phenomena you might develop a theory of change around (others perfectly possible): 
Ø Orphan	works	
Ø Copyright	reform	in	the	US	or	Canada	
Ø International	copyright	treaties	
Ø Library	lending	for	trade	ebooks	
Ø Social	justice	in	publishing	
Ø Digital-rights	management	software	and/or	legislation	
Ø Open	access	to	research	articles	
Ø Open	access	to	monographs	
Ø Open	access	to	theses	and	dissertations		
Ø Open	access	and	permissive	reuse	licensing	for	digitized	public-domain	materials	
Ø Alternative	metrics	
Ø Open	data	
Ø Textbooks,	e-textbooks,	and	open	textbooks		
Ø Self-publishing	

If	you	would	like	to	work	with	a	different	phenomenon,	email	me	no	later	than	the	Monday	of	Week	3	to	propose	it.	

Elevator pitch 
Post	an	elevator	pitch	for	your	theory-of-change	goal	to	the	Elevator	Pitch	discussion	on	Canvas.	(See	the	“Persuasion”	deck	on	
Canvas	for	what	an	elevator	pitch	is.)	Before	your	pitch,	list	your	theory-of-change	goal	and	explain	whom	you	are	pitching	to	
(by	job	title,	status,	or	whatever	else	makes	it	clear	how	they	are	a	stakeholder	in	your	theory	of	change).	

Canvas	will	assign	you	one	classmate’s	elevator	pitch	to	respond	to.	Respond	with	one	thing	you	believe	is	effective	about	the	
pitch	and	one	suggestion	for	improvement.	

Fair	warning:	If	I	think	your	theory	of	change	and/or	its	goal	is	liable	to	go	off	the	rails,	I	will	warn	you	about	it	on	reading	your	
elevator	pitch.	You	may	change	your	phenomenon,	theory,	or	goal	at	this	point	with	no	penalty,	and	you	do	not	have	to	redo	
your	elevator	pitch	if	you	do.	(Yes,	that’s	part	of	the	point	of	this	assignment;	I	don’t	want	you	breaking	your	hearts	on	
something	unreasonably	hard!)	

Communication 
Create	a	compelling,	persuasive	communication	regarding	your	theory	of	change,	aimed	at	encouraging	a	specific	act	of	
participation	in	that	change	(the	“ask”)	from	a	specific	set	of	stakeholders	(colleagues,	funders,	partners,	patrons,	institutional	
leadership,	etc)	that	your	theory	of	change	identifies	as	vital	to	accomplishing	your	goal.	This	may	take	any	form	in	any	
medium	you	believe	the	stakeholders	you	choose	would	respond	well	to:	a	press	release,	a	social-media	post/campaign	(a	
single	tweet	is	not	enough	unless	you	are	truly	a	Twitter	deity,	but	a	planned	series	of	tweets	might	be),	a	flyer,	a	blog	post,	an	
infographic,	a	slide	deck	(keep	it	to	pecha	kucha/lightning-talk	length,	please),	or	a	short	video	would	all	be	acceptable.	
(“Compelling”	and	“persuasive”	are	the	key	words	here,	and	they	are	key	to	your	grade!)		

page !  of !12 16



Post	a	draft	of	your	theory-of-change	communication,	as	polished	as	possible,	to	the	Communication	Exchange	discussion	on	
Canvas.	Canvas	will	assign	each	post	a	classmate	peer	reviewer.	Peer	reviewers	provide	(a	rubric	will	be	available	to	make	this	
simpler):	

Ø an	honest,	one-to-four	word	immediate	reaction	on	looking	at	the	communication	(e.g.	“Cool!”	or	“Meh”	or	“Uh,	
what?”	or	“Irrelevant”	or	“Overwhelmed!”	or	“Sign	me	up!”	or	“I	don’t	get	it”)	

Ø a	one-sentence	impression	of	whom	the	communication	is	aimed	at	and	what	its	ask	is	
Ø one	to	three	things	that	are	effective	about	the	communication	
Ø any	absolute	deal-breaker	red	flags	in	it	
Ø one	to	three	less-urgent	suggestions	for	improving	its	persuasiveness	

You	may	add	feedback	to	other	communications	as	comments	also.	If	you	have	a	design,	marketing,	or	communications	
background	(I	don’t!),	your	expert	feedback	is	specifically	welcomed	and	appreciated.	

Report and revised communication 
You	are	responsible	for	two	final	deliverables:	

Ø A	detailed	report	of	your	theory	of	change	that	works	through	the	six	steps	listed	in	http://
www.theoryofchange.org/what-is-theory-of-change/how-does-theory-of-change-work/example/	and	
subsequent	pages,	written	as	though	you	are	trying	to	convince	your	management	(or	board,	if	appropriate)	to	
embark	upon	a	change	process.	I	will	not	answer	the	question	“how	long	should	this	be?”	It	should	be	as	long	as	it	
needs	to	be	to	address	each	of	the	six	steps	thoroughly,	and	no	longer.	Professional	writing	in	the	information	
professions	(book	reviews	aside)	rarely	involves	explicit	length	limits.	

Ø Your	communication	(as	above),	revised	to	incorporate	feedback	from	your	peer	reviewer	and	classmates.	

Grading criteria 
Ø Accuracy	and	currency	of	factual	information	
Ø Persuasiveness	of	communication	(would	your	persuasive	communication	convince	your	designated	audience	that	

this	phenomenon	is	important	and	warrants	the	action	you	suggest?	would	your	theory-of-change	report	convince	
your	management	your	goal	is	feasible	and	worthwhile?)	

Ø Plausibility	of	your	theory’s	assumptions	and	indicators	
Ø Cogency	and	realism	of	suggested	courses	of	action.	I	need	to	understand	why	your	stakeholders	will	do	as	you	

suggest;	“who	bells	the	cat?”	wishful	thinking	will	lower	your	grade.	
Ø Professional-quality	expression	(Yes,	this	means	poor	grammar,	spelling,	and	rhetoric	will	cost	you.	The	Writing	

Center	is	at	your	service!	Pro	tip	specific	to	theories	of	change:	Reread	yours	for	passive	voice.	It	often	hints	that	you	
skipped	a	step;	things	don’t	just	happen,	people	make	them	happen!) 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Learning outcomes table 
SLIS Goals 640 Objectives 640 Measurable Outcomes

1a. Students apply key concepts with 
respect to the relationship between 
power, knowledge, and information.

Sufficient	knowledge	of	US	copyright	
law	to	advise	digitization	projects,	
uncertain	authors	and	instructors,	and	
digital	archivists	on	common,	relatively	
simple	fair-use,	orphan-works,	reuse,	
and	republishing	dilemmas	

Sufficient	knowledge	of	current	trends,	
processes,	and	standards	in	trade	and	
scholarly	publishing	to	advise	would-
be	authors,	advocate	for	balanced	laws	
and	policies,	and	navigate	professional	
publishing	opportunities	

Sufficient	knowledge	of	intellectual-
property-related	dilemmas,	
movements,	and	legislation	(past	and	
pending)	to	be	a	thoughtful	advocate	
and	information-agency	leader

Issue	briefs	are	required	to	address	
power	issues	with	respect	to	struggles	
over	information.		

Theory	of	change	must	gauge	
reasonable	courses	of	action	for	actors	
with	varying	amounts	of	power	in	the	
information	industries,	and	is	graded	
on	the	plausibility	of	those	courses	of	
action.

1b. Students apply key concepts with 
respect to theories and practices of 
literacies, reading, and information 
use.

Sufficient	knowledge	of	publishing	
trends	to	inform	collection-
development	decisions	in	academic,	
public,	K-12,	and	special-library	
settings

Book	review	must	recommend	
appropriate	audiences	and	library	
collections	for	the	books	read.

2a. Students evaluate and debate 
information policy and ethics 
applicable in local, national, or global 
contexts.

Sufficient	knowledge	of	intellectual-
property-related	dilemmas,	
movements,	and	legislation	(past	and	
pending)	to	be	a	thoughtful	advocate	
and	information-agency	leader	

The	ability	to	assess	a	rapidly-evolving	
situation,	explain	it	clearly	and	
succinctly	to	others,	and	devise	a	
feasible	response	to	it.	

The	ability	to	devise	a	well-reasoned	
long-range	scenario	and	a	strategy	to	
respond	to	it

Both	issue	briefs	and	theory	of	change	
demand	consideration	of	policy	and	
ethics	issues.	Depending	on	books	
chosen,	the	book	review	may	address	
them	as	well.
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2b. Students apply core ethical 
principles to professional practice.

Sufficient	knowledge	of	US	copyright	
law	to	advise	digitization	projects,	
uncertain	authors	and	instructors,	and	
digital	archivists	on	common,	relatively	
simple	fair-use,	orphan-works,	reuse,	
and	republishing	dilemmas	

Sufficient	knowledge	of	current	trends,	
processes,	and	standards	in	trade	and	
scholarly	publishing	to	advise	would-
be	authors,	advocate	for	balanced	laws	
and	policies,	and	navigate	professional	
publishing	opportunities	

Sufficient	knowledge	of	intellectual-
property-related	dilemmas,	
movements,	and	legislation	(past	and	
pending)	to	be	a	thoughtful	advocate	
and	information-agency	leader

Issue	briefs,	many	topics	for	which	
address	core	ethical	principles	such	as	
accessibility	of	information,	are	
required	to	suggest	a	course	of	action	
for	libraries	and	information	
professionals.

3b. Students search, select, and 
evaluate print and digital information 
resources.

Sufficient	knowledge	of	publishing	
trends	to	inform	collection-
development	decisions	in	academic,	
public,	K-12,	and	special-library	
settings	

The	ability	to	assess	a	rapidly-evolving	
situation,	explain	it	clearly	and	
succinctly	to	others,	and	devise	a	
feasible	response	to	it	

The	ability	to	devise	a	well-reasoned	
long-range	scenario	and	a	strategy	to	
respond	to	it

Issue	briefs	require	appropriate	
selection	and	evaluation	of	
information	sources,	many	of	which	
may	be	biased	or	incomplete.

3d. Students understand and use 
appropriate information technologies.

Hands-on	experience	with	
fundamental	processes	in	print	and	
electronic	publishing	production

Publishing-production	assignment.

SLIS Goals 640 Objectives 640 Measurable Outcomes
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4b.	Students	demonstrate	good	oral	
and	written	communication	skills.

The	ability	to	assess	a	rapidly-evolving	
situation	and	explain	it	clearly	and	
succinctly	to	others,	and	devise	a	
feasible	response	to	it	

The	ability	to	write	a	journal-quality	
book	review

Issue	briefs,	theory	of	change,	and	
book	review	are	graded	on	adherence	
to	professional-communication	norms.

4d.	Students	demonstrate	innovation	
and	skills	necessary	for	leadership.

The	ability	to	assess	a	rapidly-evolving	
situation,	explain	it	clearly	and	
succinctly	to	others,	and	devise	feasible	
responses	to	it	

The	ability	to	devise	a	well-reasoned	
long-range	scenario	and	a	strategy	to	
respond	to	it

Issue	briefs	and	theory	of	change	
report	are	graded	on	depth	of	analysis	
and	realism	of	proposed	action,	both	
key	components	of	good	strategic	
planning	(itself	a	key	leadership	skill).		

Theory	of	change	communications	
develop	advocacy	and	marketing	skills.

SLIS Goals 640 Objectives 640 Measurable Outcomes
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